Zines

Allen Harrison

Zines cover a spectrum of topics, from fanzines about the latest Buffy
episode, to instructional zines about stealing copies from Kinkos, to personal
zines about the adventures of substitute teaching. This eclectic discourse
nourishes the creation of subcultures. With an estimated 25,000 titles in
existence, zines have become a socially significant force. Few zine publishers
make monetary profit from their work, yet they invest considerable
amounts of money and time publishing their projects. Zines sustain a

spirit of independence and an often confrontational relationship with

mainstream media.

WHY PUBLISH? Publishing is fun: it involves
collaboration, writing, creativity, artwork, and
getting surprise packages in the mail. Zines

help zine makers connect with interesting
people sharing a common interest. Zinesters use
the conferences and the Internet to form and
coordinate underground networks that link zine
makers around the world. The zine community is
rooted in the concept of trade. Many zine makers
trade their zines for other zines, using their
publications as a form of currency and a tool for
networking.
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PLANNING YOUR ZINE

o What type of zine will you
create (personal, political,
artist-made)?

- Will there be a theme?
Planning an overall topic
and attitude for your
writings will help create a
cohesive zine.

e What is your budget?

e Who is your audience?

e Who will contribute
content?

» How many copies will you
make?

» What is your schedule for
writing, editing, designing,
printing, and distributing
your zine?

» What are your output
options (home printer, copy
center, fax machine, e-mail)?

PROMOTING YOUR ZINE

« Create a web site that
promotes and sells your
zine. Use Paypal or CCnow
to handle credit card and
processing if you don’t have
a merchant account.

e Collect e-mail addresses
and create an e-newsletter
promoting your project.

 Attend zine events and
lecture at workshops.

o Create stickers, buttons,
patches, flyers, and postcards.

o Work with other zines;
trade ads, reviews, etc.

* Have a release party.

* Create a free content
sampler.

e Contact local and national
press related to zines.

« Create cool giveaways
(stickers, pencils, coasters).




ZINES

SHORT-RUN PUBLICATION
up to 1000 copies

LavouT Do you have access to a computer? Many
zinesters still use a traditional cut-and paste
method for producing layouts.

PAGE STRUCTURE Consider using a basic grid to
bring order to your pages. (See our NEWSLETTER
chapter for more information about grids.)

TYPOGRAPHY Less is often more when working
with type faces. Choose a type family with
varying weights to create heirarchy and contrast
for your page. Devise a system of headers, decks,
body copy, and footers to achieve a consistent look
thoughout your zine.

1mMAGES Choose imagery that helps tell the story.
Avoid violating copyright laws by using your own
art or work by people you know.

TRIM s1zE The format of a short-run zine is
usually derived from a standard letter- or legal-
sized page. For example, a quarter-sheet zine (4 1/4
x 51/2 inches) is based on 8 1/2-x-11-inch stock.

BINDING Many short-run zines are stapled
through the inside seam (saddle-wired). This can
be done by a copy center or commercial printer, or
you can do it yourself with a long-necked stapler
available from an office supplier. (See our Book
chapters for more binding ideas.)

COVER STOCK You can choose cover stock from
your local copy center, but you will be able to find
more interesting (and economical) materials by
searching on-line for overstocked paper. A local
printer may have leftover paper you can use.

PRINT PRODUCTION Laser printing is the
highest-quality reproduction method for short-
run printing. Photocopying works well from
cut-and-paste layouts. Put your spreads together
so that they will come out in the right order
when they are printed back to back and stapled
together. (See our NEWSLETTER chapter for more
information on printer’s spreads). When you have
all your copies made, have a pizza party and get
your friends to help assemble your zine.

THIS IS THE ZINE: Rutger Wolfson

ON THE VERGE OF SUMMER: Rachel Hartman

PRAXIS: Jason Kucsma

PENSACOLA: Candy
CREMEFILLED: Jessica
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